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The Direct Engagement Shows are interactive multi-media panel discussions 
between government, industry leaders and the audience on topical issues of the 
day.  They are broadcast live on the web, edited for TV and have a live 
networking event composed of sponsorship displays, banners, etc.   
 
The shows are designed to help professionals, entrepreneurs & SMBs: 
 

�  Network for new business 
�  Improve operational efficiencies 
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1: Opening Segment : 2 minutes 

o Host opens show and states the discussion theme & highlights the key discussion points 
 

2: Panel Q&A Highlights : 16 minutes 
o Highlight clips of the previously taped 1 hour webcast of audience Q&A with panel 
 

3: Summary : 6 minutes 
o A wrap-up of the Q&A highlights with sponsor matter expert & other key stakeholder and host 
o Key stakeholders may include government, journalists and senior corporate management 


&	��'  
 
The programming is planned to begin for an 8 x 30 minute episode run: 
 

�  Campaign Dates: October – November, 2010 
�  Sunday: 11:30am – 12:00pm (EST) 

 
 
Reach: 

 
�  Sun TV reaches 3.4 million Canadians, 67% of which are in the 

GTA 
�  Sun TV covers 84% of Ontario households. 

 
 
Profile of Sun TV viewer: 

 
�  Gender Split (Average Reach): Males 50% and Females 50% 
�  43% of total Audience is Adults 25-54 
�  59.2% of viewers have a household income of $60,000 or more 
�  69% own their own home 
�  52.7% have a post-secondary education 

 
Source: BBM-NMR Infosys, Spring’09, Total Canada Reach Profile 
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Direct Engagement : Email announcement to 37,000+ subscribers. 
 
 
Partners:  Some of the partners involved in programming & promotion: 
 

o Participating government ministries & agencies 
o The Entrepreneurs’ Organization 
o Healthcare Technology Exchange 
o Canadian Mental Health Association/Mental Health Works 
o Ontario Association of Emergency Managers 
o Various local chamber of commerce 
o Ontario Small Vendor Association 

 
 
Media Coverage: Invitation is made to all media and the shows have been 
covered by: 

o Globe & Mail, Financial Post, Sun, RogersTV, OMNI TV, CBC, CTV, etc.    
o ITBusiness.ca, IT World, TechMediaReports.ca, etc. 

��������	��� ������)&���	 �

�����������	
�
���	����� �

���������	� �

2��3&�����	4�5����������� �����
���&
����������#�
&������%��5�
*���&���%��������������������	��
���������%������	�����	������
�	��&���	������)����	��	���
�����*�	�#�����	����)�#��%�����5�
�����������#5��	/������%��6���
�
!
����"
������#��
$���������%�&'�#�
���������(�
����&������

����������	��#��

2�����������	�������	
��%�	��
*��%������	�����##�	��
�**���&	��5�/����������	
�
��
�	�&��/&#����#�
&��������5�

�%��	��	�!���##��
&����	��
����&	��5����#����������
*����	�	��
��&*��/�*�	�#�����
���������	
������	�&��%�����
�����	
��/�������
����������	��
����*�	#5�����&������##�	
���6 �
�
)�������*�	�
��#�
$��������#�
��
��������+�	��


5	�������	 �
In the summer of 2009 Direct Engagement began streaming live webcasts of its shows for free through partner,  
government and sponsor websites.  The following are examples of organizations streaming the events live: 

 
o Saugeen Shores Chamber of Commerce 
o Ottawa Chamber of Commerce 
o Ministry of Government Services 
o Halton Chamber of Commerce 
o Barrie Chamber of Commerce 
o Whitby Chamber of Commerce 
o CGA Ontario 
o Ministry of Small Business 
o Ontario Small Vendor Association 
o The Entrepreneur’s Organization 
o Healthcare Technology Exchange 
o Tradingmarkets.com 
o Timmins Chamber of Commerce 
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You get your message out un-edited to key stakeholders and influencers.  The 
discussion themes let you keenly target the audience of decision makers you  
want to reach. 
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 Past panelists have included:  
 

�  Hon. Jim Flaherty, Minister of Finance 
�  Hon. Harinder Takhar, Minister of Government Services 
�  Arlene Dickinson, CBC’s Dragons’ Den Judge 
�  Rick Spence, Small Business Columnist, Financial Post, Canadian Business & Profit 
�  Tony Lacavera, CEO, Globalive Communications Corp. 
�  Hon. Sandra Pupatello, Minister of Economic Development & Small Business 
�  Hon. John Wilkinson, Minister of Research & Innovation 
�  Noel Hulsman, Editor, Small Business, The Globe & Mail 
�  Hon. George Smitherman, Minister of Health & Long-Term Care 
�  Duncan Hawthorne, President & CEO, Bruce Power 
�  Steve Orsini, Assistant Deputy Minister, Ministry of Finance 
�  Dean Cameron, President & CEO, EMI Music 
�  Dr. Bob Bell, President & CEO, University Health Network 
�  Robin Kay, Head of Toronto Fashion Week 
�  Len Racioppo, President & COO, Jarislowsky Fraser Ltd. 
�  Jim Goodfellow, Vice-Chair, Deloitte & Touch LLP 

 

Past topics have included:  
 
o Engage the CBC’s Dragons: A salute to small business  
o How to get capital in today’s economic climate? 
o Going Global: Getting business beyond the North American market-place. 
o Selling your business to big business 
o Marketing yourself & your business 
o Copyright Protection: How far should it go? 
o Pandemic Planning: Are we ready for the next outbreak? Your emergency plan? 
o Accessing Ontario’s $3 billion in research & innovation 
o What is being done to create a successful small business environment? 
o Meeting the labour needs of a changing economy. 
o What’s the difference? Choosing between an Ad and PR firm. 
o Locating government work:  Where to find it and how to get it. 
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�  The American productivity myth? How to work less for more. 
 
�  The technology make-over continues. What are the future trends? 

 
�  David & Goliath: Competing against the giants.   

 
�  CleanTech mirage? How committed are we to green?  Where are 

the investments going to? 
 

�  The New Economic Order:  Where are the hot business markets of 
today & tomorrow?  How do you get yours there? 

 
�  Fostering Growth: What are governments doing to nurture SMBs?  

 
�  Selling Big: How to sell to big organizations. 

 
�  Marketing big on the cheap: Using technology to promote your biz. 
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�  $8,000: Category Exclusivity 
o Includes, Webcast, Sun TV broadcast and event networking 
o Two minutes of video commercial time (Two 1 min segments) 
 

�  $4,000: Video Ad 
o 1 minute video ad placement on webcast and Sun TV 
 

�  $2,000: Logo Placement on webcast and Sun TV 
 
�  $1,000: Company name in text on webcast and Sun TV 

 

“I thought the show was 
both informative & 
insightful. It allowed 
those to explore topics 
that are not often 
discussed or 
presented.” 
 
Nadeem Esmail, 
Director of Health 
Systems 
The Fraser Institute 

Stefan Lialias, 
Executive Producer 
Direct Engagement Inc. 
T: 647.274.8464  
Email: info@directengagement.com 
 


