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The Ontario PRIISME™ Team (GlaxoSmithKline)   
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In the rapidly expanding market of social computing and Web television, quality, 
interactive news programming is a valuable commodity.  People want to be 
heard, they want access to key stakeholders.  Direct Engagement through the 
exceptional success of its Peer-to-Peer Roundtable show is building to produce 
a variety of targeted interactive programming that merges the worlds of social 
computing with WebTV.  People are encouraged to get involved in choosing 
topics, panelists and to engage them and each other in a live show.   

Programs produced by Direct Engagement have been featured on national television networks such as Rogers 
TV, government, private and not-for-profit websites. 
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This format provides for a larger studio audience at a venue such as a corporate or public location.  The 
venue will typically allow for the addition of signage and information booths. 
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In this format a small studio is used to sit the panelists, moderator, 
production crew and some guests. 
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The unique format of key stakeholders & influencers made up of government, business leaders and 
professionals reaches a captive audience.  Esteemed panelists and the audience engage live on the topical 
issues of the day in a single un-scripted forum.  There is no charge to view and interact in the programs. 
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In addition to promoting our broadcast schedule in our eNewsletter we work with 
and announce programming through our partners.  The shows reach is 
enhanced through media advisories of participating government ministries, 
industry associations, private companies and not-for-profit organizations 
announcements to their clients, partners and members.  This promotion to a 
highly targeted market ensures a captive audience for your message. 
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Online TV viewing has been gaining in popularity with news being one of the top five shows that is watched 
online.  Nearly one-fifth of American households who use the internet watch television broadcasts online, 
double the viewership from 2006.  The Conference Board and TNS report that most consumers do not like a 
set schedule.  Being able to watch broadcasts on their own time and at their convenience at home or at work 
are the top reasons users tune in online.  In addition the hyper-growth of social computing is making itself into 
the realm of interactive web television.  The web offers unparalleled choice at one’s convenience for people 
to get directly involved in what most interests them on a personal and professional level.  People want not 
simply to watch a program they want to engage it. 
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You can sponsor an entire season that are a series of shows on a theme such as 
healthcare, environment or simply select any one show.  Sponsorship in this way will 
help assure your company, product or service gets exposure to new markets.  It will 
publically endorse values for which your organization stands, and generate goodwill in 
the market place. 

 ���������������
<�6�������/����
��6�������   

�����������	������������� ��Direct Engagement video advertising opportunities empower sponsors & advertisers to 
showcase their brand, products, and services in dynamic ways to highly targeted and 
captive audiences in video ad placements that precede or end a show’s broadcast.   

Accepted Video Formats  & Pricing  
Our current specifications for online videos are as follows: 
 

o Windows Media Video (WMV) format 
o 1–minute spot “Presenting” sponsor: $6,250 

�  Includes overlay of your company’s logo on the bottom right-hand corner of 
the video stream as a “Presented with” sponsor (See example below.) 

o 30-second spot: $3,600 
o 15-second spot: $2,750 
o 416 pixels X 312 pixels 

 
Note: Rotation is every 15 minutes starting 1 hour prior to the broadcast.  It will also be played in the 
highlight real on Direct Engagement’s website and will be part of the archived broadcast. 
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“Presented with” logo overlay on video stream. 

Logo Advertising Placement   
 
Company logos will be video streamed to the audience prior to the broadcast and are on the newsletter 
announcements with hyperlink and on the archived video of the show. 
 

o Gold: $1,750 
o Silver: $900 
o Endorsing: $400 
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The following statistics are based on last seasons Peer-to-Peer Roundtables of 
nine shows:  

• Chair/Chairman, CEO,  COO,  CFO,  CTO: 24% 

• Executive VP, Senior VP, VP, Deputy Minister, Associate/Assistant 
Deputy Minister: 23% 

• General Manager, Territory/Regional Manager, Managing Partner: 21% 

• Executive Director, Director, Regional Director: 22% 

• Sales, Account Mangers, Account Executives, Consultants, Coordinators, advisors, analysts, 
developers, specialists: 6% 

• Other: Indicated as professor, scientist, lawyer, physician, nurse, economist, editor/reporter, 
trustee, student or not identified: 4% 
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The following statistics are based on Peer-to-Peer Roundtable online registration for 2007.  We have 
segmented the market as follows: 

• Small & Medium Size Businesses (‘SMB’): 54% 

• Enterprise: 33% 

• Government (federal, provincial, regional & municipal), Associations & Not-for-Profit Organizations: 13% 
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Direct Engagement also 
provides webcast & video 
production services. 
Professional editing & 
archiving of your event is 
also available.  Other 
options include online 
registrations, payment and 
email notification. 
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124 Merton Street,  
Suite 506 
Toronto, Ontario 
M4S 2Z2 
Canada 
 
T: 416.441.3117 
Toll Free: 1.877.441.3117 
 
Email: info@directengagement.com 
 
Sponsorship & Archived Video Orders: events@directengagement.com  
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