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Murna Dalton, Vice-President, Rogers 
Communications Inc. 
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The Direct Engagement shows are interactive panel discussions between 
government, industry leaders and the audience on topical issues of the day.  
They are preceded by peer-to-peer networking events.  
 
Starting in the fall we will also be producing shows in partnership with The 
Toronto Star.  The shows will be promoted through their print & online assets 
and be broadcast live through The Star’s website: www.thestar.com  
 
The Toronto Star Partnership Reach: 

�  Print Media (Average Circulation): 608K- Saturday; 419K- M to F; 
360K- S 

�  Website: 2.6 million unique viewers per month 
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History:  The first Direct Engagement show was produced in the fall of 2004 for the healthcare industry.  It was 
designed to provide a targeted networking event with access to key stakeholders.  The show has grown since 
then to include television broadcasts and live national audiences featuring a number of topical discussion 
themes in energy, environment, healthcare, finance, law, marketing, technology and international trade.  Our 
sponsors have included GlaxoSmithKline, SAP, Sanofi-Aventis, HP, IBM, CGI, Rogers Communications, RIM, 
ScotiaBank, and others.�

.

The shows ar e designed to help organizatio ns to : 
 

1.  Get business: 
a. Locate new business opportunities  
b. How to acquire new business. 
c. Access to key stakeholders and opportunities. 
 

2.  Improve Operations: 
o How to improve efficiencies in existing operations. 
o Highlight cost efficient sources of money, services, 

equipment/IT, from government and industry. 
 

Format : It is free to participate in the webcasts and to become a subscriber. The audience can pose 
questions to the panel live in the studio audience or by email while watching the webcast or pose a question 
before the show airs. It is Twitter, Facebook & LinkedIn accessible. 
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Direct Engagement : Newsletter announcement to 35,000+ subscribers. 
 
Partners:  Example of some of the partners promoting the show to members: 

o Participating government ministries 
o Various local chamber of commerce 
o Enterprise Toronto, City of Toronto 
o Healthcare Technology Exchange 
o Certified General Accountants 
o Organization of Women in International Trade 
o Ontario Small Vendor Association 

 
Syndication:  Webcast is distributed through 3rd party websites. See Page 5 
 
Media Coverage: Invitation is made to all media and the shows have been 
covered by: 

o Globe & Mail, Financial Post, Sun, RogersTV, OMNI TV, CBC, CTV, etc.    
o ITBusiness.ca, IT World, TechMediaReports.ca, etc. 
o PR Conversations, Advisor, Canadian Healthcare Manager, etc. 

��������	�#� �%��������� �������"%���	 �

The shows are broadcast live on location to provide for a superb networking environment. Brand placement 
can be made across the multi-media platforms: 

 
�  Free Networking: The shows are free to attend and to view over the web including free access to 

the archived videos. It is also free to become a ‘subscriber’. 
�  WebTV: The shows are broadcast live on webcast and include webcast audience participation. 
�  Meet an Attendee: Online feature that lets viewers network with others not at the show   
�  Ask a Question: Lets viewers ask questions to panelists by email before or during show 
�  Comments: Viewers can make comments about the show 
�  Panel & Topic Suggestions: People can suggest topics and recommend panelists. 
�  On-Demand: Access to archived video of shows. 
�  Podcast: To be added in the future. 
�  Mobile Video: To be added in the future 
�  Newsletter: Newsletter announcements to 35,000+ subscribers. 
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%����+3 �Title sponsorship gives you the following over the course of a single month: 
 

�  One Peer-to-Peer Networking event (1 hour) 
�  One 1 hour Interactive Webcast (Day of Peer-to-Peer Networking event) 
�  Three Weekly 15 minute interactive webcasts (Includes 1 hour webcast) 

�  Includes:  
o Access to attendee registration list with contact information 
o Pre-Roll &/or Post-Roll advertising video aired both on the 1 hour broadcast and the three 15 minute 

weekly webcasts before each show and on the subsequent archived video 
o Category Exclusivity 
o Have a panelist of sponsor’s choice sit on the one hour show 
o Option to have a sponsor’s guest on one of the three 15 minute webcasts 
o Green Room access at one hour show (Private meeting with panel before the show.)  
o Accompany broadcast team to the weekly 15 minute webcasts to meet with the show’s guest 
o Access to on-location 15 minute webcast to meet with  
o Logo prominently displayed on newsletter and during the entire course of the video stream 
o Select location for the Peer-to-Peer Networking & 1 hour show 
o Booth, signage and promotional material distributed at venue 
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�  Gold: $6,000 

o Logo presented on webcast screen on webcast prior to broadcast and on email announcement 
o Pre-Roll &/or Post-Roll advertising video aired before and on archived video (or logo independently) 
o Booth, signage and promotional material distributed at venue. 
o Option: $2,000 for each additional weekly webcast sponsorship in the same month at the gold level 

  
�  Silver: $3,000 

o Logo presented on webcast screen with no more than ‘3’ other silver sponsors and on the announcement 
o Signage and promotional material can be distributed throughout the show. 
o Option: $1,000 for each additional weekly webcast sponsorship in the same month at the silver level 

 
�  Bronze: $1,500 

o Logo presented on webcast with other bronze sponsors and on the announcement  
o Option: $250 for each additional weekly webcast sponsorship in the same month at the bronze level 

 
   Note:  Sponsors of the Peer-to-Peer networking and One Hour Broadcast are included in that day’s webcast advertising. 
 

�
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�  Gold: $2,500 

o Allows for a pre-roll video (15 seconds) or single screen logo placement aired before the broadcast 
 

�  Silver: $1,500 
o Logo presented on a single screen with no more than ‘3’ other silver sponsors before the broadcast 

 
�  Bronze: $500 

o Logo presented with other bronze sponsors on a single screen before the broadcast 
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������7ocation: Different locations are chosen in conjunction with our Title sponsors’ request. 
       Times: 

�  11:15am – 12:20pm (EST): Peer-to-Peer Networking 
�  12:30pm – 1:30pm (EST): Interactive Webcast 

�
������!����+�;<���	%���!�"����3 �
      
       7ocation: Different locations are chosen based on accessibility of the guest panelists. 
       Time: 11:30am – 11:45am (EST): Monday’s 
       Format:  One-on-One with a moderator.  Questions are put forward from the moderator and by a webcast audience. 
 
       

     &��"�	���� �	��#�2���������2��	��	
�1,,���%	��+  
        

�������
o Getting Government Business: August 10th, 2009 – Venue capacity reached 
o Single Sales Tax for Greater Competitiveness: June 15th, 2009 – Venue capacity reached 
o Budget impact on your business: May 11th, 2009 – Venue capacity reached 
o How to get business from big business: March 2nd, 2009 – Venue capacity reached 

�
�����������3 �The registration lists of those who signed up online to attend in person are available for the last four shows.�
��������
�
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This past summer Direct Engagement began providing live broadcasts of its shows for free through partner,  
government and sponsor websites.  This promotion will continue expanding to more websites. 
 
�  The first syndication took place on June 15th, 2009 and was syndicated to no less than 14 websites: 

 
o CGA Ontario 
o Enterprise Toronto 
o Ontario Small Vendor Association 
o The Entrepreneur’s Organization 
o Healthcare Technology Exchange 
o Tradingmarkets.com 
o Timmins Chamber of Commerce 

o Saugeen Shores Chamber of Commerce 
o Ottawa Chamber of Commerce 
o Ministry of Government Services 
o Halton Chamber of Commerce 
o Barrie Chamber of Commerce 
o Whitby Chamber of Commerce 
o Direct Engagement Inc. 
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The shows topical discussion themes have always had strong audience recruitment.  The highly popular Peer-to-
Peer Networking event preceding the shows provide for superb event branding.  The interactive webcast increases 
reach and recruitment.  Brand placement is continued throughout the on-demand access to the archived video of the 
shows. In addition the weekly webcast gives you increased brand placement opportunity.  
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*Note:  Shows in the 2008-2009 season ending in August had announcements 
reaching 35,000+ subscribers per event.  Depending on the location the studio 
audience attendance has averaged over 120 people and has exceeded 300. The 
webcast audience reach with syndication has now exceeded 900 people.  

• Chair/Chairman, CEO,  COO,  CFO,  CTO: 24% 
• Executive VP, Senior VP, VP, Deputy Minister, Associate/Assistant 

Deputy Minister: 23% 
• General Manager, Territory/Regional Manager, Managing Partner: 21% 
• Executive Director, Director, Regional Director: 22% 
• Sales, Account Mangers, Account Executives, Consultants, Coordinators, advisors, analysts, 

developers, specialists: 6%
• Other: Indicated as professor, scientist, lawyer, physician, nurse, economist, editor/reporter, 

trustee, student or not identified: 4% 
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The following statistics are based on Peer-to-Peer Roundtable online registration for 2007.  We have 
segmented the market as follows: 

• Small & Medium Size Businesses (‘SMB’): 54% 

• Enterprise: 33% 

• Government (federal, provincial, regional & municipal), Associations & Not-for-Profit Organizations: 13% 
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Direct Engagement also 
provides webcast & video 
production services. 
Professional editing & 
archiving of your event is 
also available.  Other 
options include online 
registrations, payment and 
email notification. 

�����������%,��9��,���3�
��
February 13th, 2009: TechMediaReports.ca :"SMEs talk about benefits of ICT usage" 
by Louise Gagnon, Editor: http://www.techmediareports.ca/reports/content/9248-
smes_talk_about_benefits_of_ict_usage 
 
March 9th, 2009: Financial Post :  'Selling to Enterprise' - Rick Spence, SMB Columnist: 
http://www.financialpost.com/small-business/story.html?id=1369456 
�
June 12th, 2009: Canadian Business Online: 
http://www.canadianbusiness.com/markets/cnw/article.jsp?content=20090612_132502_
2_cnw_cnw 
�
June 12th, 2009: Fox Business News: http://www.foxbusiness.com/story/event-media-
advisory---live-sme-series-round-table-discussion---single-sales/ 
 
June 12th, 2009: Trading Markets, Los Angeles, CA:  
http://www.tradingmarkets.com/.site/news/Stock%20News/2372988/   
 
June 14th, 2009: 98 The Beach Radio Station : 
http://www.98thebeach.ca/news_item.php?NewsID=14263  
 
 

3044 Bloor Street, West,  
Suite 958 
Toronto, Ontario 
M8X 2Y8 
Canada 
 
T: 647.274.8464 
 
 
Email : info@directengagement.com 
 
Sponsorship & Archived Video Orders:  events@directengagement.com  
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